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EDITOR’S
NOTE

Hello and welcome to our first edition this year. Many of
you reached out to us after missing a copy last quarter
and therefore we have put everything we had on this
edition. 2019 was a fantastic year, for most of us and
for this Company. Our financial results will definitely
reflect our hard work and steadfastness, for that we
say well done! Last year, we also launched a very
important internal campaign that focused on
encouraging every individual to thrive. AAR Thrive
focused on wellness, community work and business.
Through the campaign staff participated in various
wellness activities across the year, with highlight being
AAR Classic marathon. Thrive community participated
in construction of sanitation blocks in Makueni. This is
in support of UN SDG six which aims to ensure access
to water and sanitation for all. Internally, the biggest
change for the company was change in management
structure that saw managers rotate to offer service and
learn skills in other departments. Learn all about that in
this issue.
Finally, we welcome you all to be contributors to this
newsletter, send us articles, stories and intriguing
pieces to communications@aar.co.ke and get
published.
Enjoy!
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APPOINTMENTS
& PROMOTIONS

APPOINTMENTS
& PROMOTIONS

As earlier promised, the biggest change in the company was change in the structure of the company to align
to the 2020 – 2022 strategic direction as below. Join us in recognizing our colleagues who got new and
challenging roles to handle in 2020

Jonah Wachira:
Formerly: Head of Operations
Now: GM – Sales & Marketing
Jonah Wachira is an accomplished insurance professional with over
10 years’ experience in the insurance sector.

Ceera Rukungu
Formerly: NSM – New business and distribution
Now: NSM – Retention

Wilfred Rono:
Formerly: GM – ICT
Now: GM – ICT & Operations
Mr. Rono is an experienced IT professional with 20 years hands-on
experience in Information Technology with special interest in
business process automation, internal controls, systems design and
management of IT service delivery. He is a member of Information
Systems Audit and Control Association (ISACA) and The Chartered
Insurance Institute (CII); a Certified Information Systems Auditor
(CISA) and a Certified Information Security Manager (CISM).

Josephine Adoli:
Formerly: Supervisor – Medical Underwriting.
Now: Manager – Clinical Services including PPN

Wilfred Mutuku:
Formerly: NSM – Retention
Now: NSM – New business and distribution

Angela Wanga:
Formerly: Retention Manager - Retail
Now: Retention Manager – Corporate
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& PROMOTIONS

APPOINTMENTS
& PROMOTIONS

Mary Wangechi:
Formerly: Relationship Manager
Now: Retention Manager –
Retail & Capitation Business

Allan Ijaa:
Formerly: Actuarial Officer
Now: Acting Actuarial Manager

Dr. Jared Osoro:
Mercy Muraya:
Formerly: Underwriter
Now: Supervisor - Membership

6
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Formerly: Senior Manager – Medical Services
Now: Senior Manager – Customer Experience
Dr.Osoro is an accomplished medical doctor with
over 10 years’ experience in the medical field. In his
new role, he will oversee delivery of customer
experience across the company.
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LAUNCH OF M-TIBA SOLUTION
A new competitive landscape and changing consumer preferences has driven AAR Insurance Kenya to review and
make plans for the next strategic period 2020 – 2022 that responds to these needs. The key identified differentiator is
adoption of strategies that would transform the Company into a digital insurer. Therefore in 2020 AIK will focus on
implementation of MTIBA among other digital strategies that will improve efficiency in the company.

C O M PA N Y N E W S

ACCESS YOUR AAR INSURANCE
COVER THROUGH MTIBA
What is M-TIBA?

/6+$#KUCRNCVHQTOVJCV
allows you to access your
OGFKECNEQXGTHTQOVJG
RCNOQH[QWTJCPF

Mr. Nixon Shigoli, MD AAR Insurance shakes hands with Mr. Moses Kuria MD Carepay after signing agreement to
adopt MTIBA solution.

What are the Benefits of M-TIBA?
M-TIBA allows you to access
[QWTOGFKECNDGPGƂVQP
your phone.

;QWECPXKGYDGPGƂVDCNCPEGU
on the M-TIBA menu via your
phone.

M-TIBA allows you to control
VJGOGFKECNDGPGƂVHTQO[QWT
phone via a PIN and initiating
VTGCVOGPVUHTQO[QWTRJQPG

View your dependants eligible
VQDGVTGCVGFQPVJGDGPGƂV
on your phone.

;QWIGVUCP5/5PQVKƂECVKQP
CHVGTXGT[WVKNKUCVKQP

Your utilisation is real-time,
and the balances are adjusted
CHVGTGXGT[VTGCVOGPV

GET IT THROUGH

DIAL *253#

Management Team from AAR Insurance & Carepay pose for a photo after the press launch of the MTIBA Solution

www.aar-insurance.com
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AAR INSURANCE HOSTS
HEALTHCARE PARTNERS
IN NAIROBI

C O M PA N Y N E W S

ACCESSING MTIBA
BY DIALING *253#

C O M PA N Y N E W S

After the launch of MTIBA, it was important for AIK to bring all partners onboard this solution and therefore, on
Tuesday 28th January 2020, AAR insurance together with Carepay, hosted providers for a stakeholder engagement
breakfast meeting at the Crowne plaza. The objective of the breakfast session was to enhance relations with service
providers as well as discuss the roll out of MTIBA to AAR Insurance partners.
Present during the event from AAR Insurance was the MD Mr. Nixon Shigoli, COO Mercy Ndegwa, GM Operations
and ICT, Wilfred Rono and GM Finance Hosea Kiprop. Carepay was represented by their MD Mr. Moses Kuria,
Director Finance Mr. Pieter Prickaerts, commercial manager Dr. Torooti Mwirigi and Head of Marketing Lina Dyhr.
Providers represented at the meeting included:
• Ms. Jane Wanyama- C.E.O Aga Khan Kisumu,
• Mr. George Salib -CEO Coptic Hospital
• The Nairobi Hospital -3 Representatives
• The Mater Hospital-3 Representatives
• MP Shah Hospital- 4 Representatives
• Nairobi women – 2 Representatives
• Avenue Hospital- 4 Representatives
• Gertrude’s children hospital- 3 Representatives
• Aga khan Hospital Mombasa- 2 Representatives
• Aga khan Hospital Nairobi – 3 Representatives
• Aga khan Hospital Kisumu - 2 Representatives
• Coptic hospital - 2 Representatives
Our providers have 99% influence on our customer experience and therefore, great support of the MTIBA solution will
translate to a fast, smooth, flawless and efficient service that will leave a lasting impression on our customers. Dial
*253#

To enable customers to manage medical expenses
using their mobile phones, AIK launched MTIBA
Solution. The new service replaces a medical card that
clients have been using to access treatment at health
facilities over the years.
The move comes as health insurers grapple with low
uptake and rising cases of fraud and as the industry
increasingly turns to technology as a distribution
channel.
The mobile platform, M-TIBA was developed and is
managed by CarePay. It allows clients to access their
medical benefits via their mobile phones, thus ensuring
convenience. The new platform will also help curb
fraud by creating transparency of medical expenses for
the client, insurer and provider. It also gives clients
control of their benefits while accessing treatment.
To activate the service, one dials a USSD code *253#
and inputs a PIN. They then follow the prompts to
access services and authorize the health care provider
to give the service.

Once the service is provided, the client receives an
SMS alert on their phone with details of amount they or
their dependents have utilized and the cover balance.
They can also access mini statements.
Being a mobile-based service, the new platform is
accessible anywhere, provided one is covered by AAR
and has a mobile phone. This eliminates situations
where one cannot access medical services because
the card is either lost or damaged. There will also be no
waiting period for card processing.
The move by AAR signals a milestone in healthcare
inclusion in Kenya. The majority of Kenyans use mobile
phones thus constituting a huge market for digital
services. Mobile-based platforms are also crucial in
improving health care delivery and encouraging uptake
of medical insurance. In addition, technology has been
cited as a way to enhancing the customer experience
and lowering cost of service delivery.

Mr. Nixon Shigoli, MD AAR Insurance speaks to guests during the providers breakfast
10
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SHIMMER AND GLIMMER THE
2019 SALES AWARDS GALA
Every year, the AAR Insurance fraternity celebrates and
recognizes its top performing agents and intermediaries
for a job well done in the previous year.
This year, the event was marked through a glamorous
dinner event at the Serena, Nairobi Hotel on 7th
February 2020. The event theme was “Shimmer”.
Robert Opakasi from Kisumu was crowned Agent of the
Year 2019, second year running and was rewarded with
a trip to Mauritius valued at over Kshs 600,000
The new GM, Sales & Marketing Mr. Jonah Wachira
was the host of the event alongside NSM, New business
and distribution, Wilfred Mutuku. In attendance, was the
AAR MD, Mr. Nixon Shigoli, COO, Mercy Ndegwa and
other senior management team. The event was also
graced by the GCEO, Ms. Caroline Munene and a
surprise guest, the Board Chair Mr. Tom Mshindi. The
famous Dr. King’ori was the MC for the night.
The highlight of the evening was presented by Chris
Mureithi, the motivational speaker who delivered
inspiring life stories that drove the crowd to laughter and
cheer. His main advice, ‘work for sustainable
successes’.

SHIMMER AND GLIMMER THE
2019 SALES AWARDS GALA
During the event, the MD, emphasized on the
ever-changing business environment and advised the
team to be aggressive and ready for the changes. He
further elaborated on how the company is leveraging on
digital technologies to deliver a delightful experience to
all the stakeholders. On her part, the GCEO, Ms.
Caroline Munene, appreciated the sales team for the
endless effort and support to the business and
additionally mentioned the efforts the company is making
to ease the sales cycle through digital transformations.
In the course of the event, a new sales system module
was unveiled dubbed “Marvel” from the word
Marvelous. The system aims to track tender business,
manage leads and pull sales reports on a real-time basis.
The system plays a key role in managing targets and
efficiency in sales. The lead project manager and
developer, James Kioko, was appreciated with a trip to
Zanzibar worth Ksh 300,000.
Agents who performed well walked away with trophies
and prizes including shopping vouchers worth between
Kshs 50,000 and Shs100,000 as well as local and
international holidays fully paid for by the company. They
were also presented with certificates.
GCEO speaking speaking during the gala

Chairman of the Board of AAR Insurance speaking during the gala
12
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THE 2019 SALES AWARDS GALA WINNERS

Agent of the year corporate; Winner - Janet Achieng Owiti

Agent of the year corporate;
2nd Runners up-Clifford Khayumbi Makobi

Agent of the year Non- Medical;
(Anwar receiving award on behalf of the Winner )
Capitol Mark Insurance Agency

Agent of the year Retail;
1st Runners up - Emmanuel Juma
14
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THE 2019 SALES AWARDS GALA WINNERS

Agent of the year corporate; 1st Runners up
Caleb Mukangula Manoah

Agent of the year
Robert Opakasi

Agent with best performing portfolio;
Alma receiving award on behalf of Winner - Gordon Warria

Business Manager of the year;
Winner - Johnson Muchiri

Business Manager of the year;
1st Runners Up -James Kerry Mukonyi

Agent of the year Retail;
Winner - Micheal Budinda Amugune

Agent of the year SME; 1st Runners up (Anwar receiving award on behalfof the winner)
Artister Insurance Agency

Agent of the year Non- Medical;
1st Runners up - Praxideis Cheruto

Agent of the year Non- Medical;
2nd Runners up - Rufus Kirimi Ntongai

Agent of the year Retail;
2nd Runners up - Robert Ndambuki
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THE 2019 SALES AWARDS GALA WINNERS

Agent of the year SME;
2nd Runners up - Tracy Chebet

THE 2019 SALES AWARDS GALA WINNERS

Agent of the year SME;
Winner - Robert Opakasi

Sales Manager of the year;
1st Runners up - Angela Wanga

Other Awardees included:
Relationship Manager of the Year;
1st runners Up - Tabitha Odero

Relationship Manager of the Year;
Winner Lenard Kithinji

Sales Manager of the year
Winner - Anwar Mwamose

CATEGORY

POSITION

NAME

Agent of the year

Winner

Robert Opakasi

Agent with best performing portfolio

Winner

Gordon Warria

Agent of the year corporate

Winner

Janet Achieng Owiti

Agent of the year corporate - 1st Runners up

1st Runners Up

Caleb Mukangula Manoah

Agent of the year corporate - 2nd Runners up

2nd Runners Up

Clifford Khayumbi Makobi

Agent of the year SME

Winner

Robert Opakasi

Agent of the year SME - 1st Runners up

1 Runners Up

Artister Insurance Agency

Agent of the year SME - 2nd Runners up

2nd Runners Up

Tracy Chebet

Agent of the year Retail

Winner

Michael Budinda Amugune

Agent of the year Retail - 1st Runners up

1st Runners Up

Emmanuel Juma

Agent of the year Retail - 2nd Runners up

2nd Runners Up

Robert Ndambuki

Agent of the year Non-Medical

Winner

Capitol Mark Insurance Agency

Agent of the year Non- Medical - 1st Runners up

1st Runners Up

Praxideis Cheruto

Agent of the year Non- Medical - 2nd Runners up

2nd Runners Up

Rufus Kirimi Ntongai

Relationship Manager of the Year

Winner

Lenard Kithinji

Relationship Manager of the Year - 1st runners Up

1st Runners Up

Tabitha Odero

Business Manager of the year

Winner

Johnson Muchiri

Business Manager of the year - 1st Runners Up

1st Runners Up

James Kerry Mukonyi

Sales Manager of the year

Winner

Anwar Mwamose

st

Sales Manager of the year - 1 Runners up
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1 Runners Up

Angela Wanga
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AAR INSURANCE PARTNERS WITH CAREMARK
FOUNDATION LTD TO PROVIDE PROFESSIONAL
INDEMNITY COVER TO KENYA NURSES
AAR Insurance Kenya partnered with CareMark
Foundation Ltd. (formerly Kenya National Union of
Nurses Foundation Ltd.) to provide professional
indemnity cover for nurses who are its members. This
move comes against the backdrop of enactment of laws
in 2019 requiring health institutions to insure against the
professional liability of their staff.
Speaking during the signing ceremony held in Nairobi
today, CareMark Foundation CEO Mr. Seth Panyako,
expressed confidence that the partnership will go a long
way in boosting the confidence of nurses as they go
about their duties.
The Professional Indemnity Policy covers awards
arising out of court judgments, defense costs, loss of
documents, fees and expenses against the insured in
their professional capacity. This policy protects
professionals from legal liability for any acts of
negligence they may commit in the course their duty.
“Nurses are exposed to litigation as they execute their
duties. Litigation cases against nurses are on the rise.
The Nurses on the losing end of a lawsuit face losing

their jobs and their licenses, as well as personal assets,
even if their mistake was inadvertent or they were
simply following a physician’s orders” said Mr. Panyako.
On his part, AAR Insurance (K) Ltd, the Managing
Director Mr. Nixon Shigoli thanked CareMark
Foundation for choosing to work with AAR Insurance.
“The cover is targeted to be taken up by the 29,000
registered Nurses under CareMark Foundation at a
premium of Kshs 9,600 per annum”. Said Mr. Shigoli.

Now I can focus
on my patients
without fear.

Mr. Shigoli further noted that nurses are exposed to
litigation, citing that nurses on the losing end of a lawsuit
are exposed to job losses, their licenses as well as
personal assets.
Mr. Shigoli further commended CareMark Foundation
for addressing issues affecting the well-being of nurses
and all healthcare providers, by eliminating barriers
nurses face in achieving long-term economic
self-sufficiency and urged other like-minded bodies to
provide peace of mind to its professional practitioners
by taking up the comprehensive professional indemnity
cover from AAR Insurance.

AAR Insurance has given me
peace of mind with their
Professional Indemnity Cover
The cover is for those who are legally liable as a direct
result of any unfortunate negligence, error or omission
made during the course of performing professional
duties. This includes Architects, Engineers, Lawyers,
Auditors, Medical Practitioners amongst others.

Mr. Nixon Shigoli, M.D. AAR Insurance shake hands with Mr. Seth Panyako, C.E.O. CareMark Foundation after signing an agreement to
provide professional Indemnity cover to Kenyan Nurses.
18
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AAR UNVEILS MEDICAL
COVER WITHOUT
SUB-LIMITS – AAR UNLIMICARE
AAR Insurance Kenya has launched a medical
insurance policy that allows patients to access
treatment without sub-limits even in cases where a
minor illness requires intensive treatment. Most medical
insurance policies are designed with limits on particular
high cost treatments. These are generally known as
sub-limits.
Consequently, these sub-limits have contributed to the
general low health insurance cover rates in the country.
Most individuals in the informal sector are unable to
invest in health insurance owing to the high costs
involved in purchasing a cover.
AAR Unlimicare is especially good news for mothers
who will now enjoy maternity covers to the full cover limit
unlike previously where the maternity benefit was
capped to a minimal sub-limit. Patients with chronic
illnesses will also enjoy the full cover limit within the
benefit purchased.
AAR Insurance Kenya Managing Director Nixon Shigoli
says AAR Unlimicare gives the unlimited freedom by
allowing clients to access inpatient and outpatient
treatment without the worry of sub-limits and are
therefore able to focus fully on recovery.
“Patients and their families are no longer exposed to
additional bills yet they have not exhausted the full
amount covered by the policy,” said Shigoli. The move
by AAR Insurance comes as a relief to many families,
who have had to fork out additional cash to meet
unexpected medical emergencies due to sub-limited
benefits.
Its timing is also apt at a time when the country is
grappling with an upsurge in cancer cases, which are
now the third leading cause of death in the country.
The new cover from AAR is also aligned with World
Health Organization's (WHO) principles on universal
health care (UHC).
UHC – which the Kenyan government has undertaken
to attain by 2030 – refers to the provision of essential
and quality healthcare to the whole population of a
country without adverse financial repercussions to
them.
Shigoli acknowledged the impact that an affordable and
equal access to healthcare services has on personal
welfare and the economic growth of the nation. “Good
health is critical for personal development as well as that
of the nation. As an insurer, we recognize this and have
20
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allowed our customers to access necessary medical
interventions as per the purchased limits.

AAR

UNLIMICARE
MEDICAL COVER

We want to give our clients full value for their money,”
explained Shigoli.
The Unlimicare policy allows clients to choose in-patient
medical coverage ranging from Ksh 500,000 to Ksh 5
million. This will cater fully for pre-existing and chronic
conditions, maternity, congenital, pre-maturity and
psychiatric conditions. The outpatient benefit ranges
from Ksh 50,000 to Ksh 250,000.
Other benefits include consultation fees, prescribed
medication, accident hospitalization, pre- and post-natal
care, diagnostic tests and procedures, child vaccination
and last expense benefit.

NOT JUST MEDICAL
INSURANCE, UNLIMICARE!
Sign up for the AAR Unlimicare Medical Cover and enjoy
freedom of accessing your medical benefits without sub-limits.

ABOUT THE COVER
AAR Unlimicare Medical Cover is a revolutionary health insurance cover designed to
give you and your family freedom to enjoy your full medical benefits without
sub-limits. With AAR unlimicare cover, you can now have peace of mind knowing the
benefits you purchased are the benefits you get.

WHY TAKE UP AAR UNLIMICARE?
1. Enjoy your in-patient medical cover without sub-limits
2. No sub-limit on Pre-existing and Chronic Conditions
3. New-borns covered from birth up to the full limit
4. Enjoy maternity cover up to the full cover limit
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AAR STAFF ENJOY A BIRTHDAY OFF DAY
A birthday is the anniversary of the day on which a person was
born, typically treated as an occasion for celebration and the
giving of gifts.
This is year started on a good note for the Human resource
department got to recognize the birthday date of the staff,
appreciates them with a card, a cake and to add on the good
things, staff will be getting an off day if their birth date falls on a
week day.
Now that you have an off day on your birthday, things change as
time changes, and hence there are several reasons why you
should celebrate your birthday.
5 reasons why you should celebrate your next birthday
1. Birthdays are social
This is the perfect time to get all your friends and family at the
same place. On the occasion of Birthdays, our kith and kins have
a chance to meet and interact. It’s no secret that people are very
busy nowadays. This is a perfect time to organize something that
will get all your friends at the same place.
2. You deserve to be celebrated.
Mr. Nixon Shigoli AAR Insurance MD, presenting a birthday card
to Benjamin Muthengi

Sure, you had nothing to do with how you were brought into this
world, but now you’re here! This day is meant to celebrate you
and all you’ve become. It’s important to recognize how much
you’ve changed over the years. Let your loved ones shower you
with compliments - you deserve it!
3. You have a perfect chance to reflect on your life
Life is changing and so are you. Celebrating your birthday gives
you an ideal opportunity to reflect on those things that need a
change too. If it’s your 18th, 35th or 70th birthday, you can have
some time to reflect on what you have achieved so far or what
you need to accomplish in the next year. Take this time to
evaluate your life and make changes where need arise. Reflect
on the past and smile if some good things have happened and
make up your mind to achieve the best and to keep only the right
people in your life in the next few years.

Birthday cake for January babies

4. it’s an essential phase in your life
Once your 18th or 40th birthday passes, you will never have a
chance to celebrate it again. Why don’t you do it to the maximum
today? You deserve the day, and also people need an
opportunity to tell you too. Take that advice from friends and
family seriously. Take the chance and celebrate like there is no
tomorrow. Invite friends, cut the cake, eat it and share some with
friends and family. I bet this is what every person is looking for
and that’s why they are in the occasion-to celebrate together
with you.
5. It is an Expression of thanks

Mr. Nixon Shigoli and January babies cutting a cake
22
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This is a day to celebrate birth itself. This is the time that you will
reflect on your childhood and share some of the funniest
moments with your parents. It is also one of the best days to be
thankful to your parents for raising you up and taking care of you.
It is also a chance to thank God for all the attention, mercy and
guidance. It is the only time when your past will intercede with
your future.
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PRODUCT NEWS

KWFT
AfyaFit
AAR INSURANCE
PARTNERS WITH KWFT
BANK TO LAUNCH
AFFORDABLE HEALTH
MICRO-INSURANCE
PRODUCT
AAR Insurance partners with Kenya Women
Microfinance Bank PLC (KWFT) and Bliss GVS, to
develop a revolutionary medical insurance cover to
cater for the low and middle income earners in
Kenya. The medical insurance product is named
“KWFT AfyaFit”.
KWFT AfyaFit is an affordable, quality health
insurance offering outpatient, inpatient, maternity,
dental & optical services at a standard premium of
Ksh.18,800 for up to six family members. The
product has no age restriction. The cover gives
members an outpatient limit of 75,000, inpatient
limit of 500,000, dental limit of 10,000, optical limit
of 10,000 and maternity limit of 100,000.

0 7 0 3 1 6 7 7 0 0 / 0 7 3 0 1 6 7 7 0 0 www. k wftba nk . c om
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HOW TO MAKE YOUR
BUSINESS THRIVE
THROUGH THE RIGHT
INSURANCE COVER
Cellonia Onyango

The unexpected can easily sideline any business. A product
defect, cyber attack, serious illness, or work-related
automobile accident can all force business owners to close
their doors if they’re not prepared. Luckily, the right insurance
coverage can keep you safe from financial ruin in case of the
unexpected. Here are various types of insurance policies that
can help minimize your risk.
BUSINESS OWNER’S INSURANCE.
A business owner’s insurance policy offers broad-spectrum
protection against financial loss resulting from damage to the
owner’s property. The damage may result from fire, flooding
and other disasters. The policy will spell out what is covered.
The business owner’s policy can also cover the legal liability of
the owner for any bodily injury suffered in any occurrence
related to the business. An all-risk policy, in which
comprehensive coverage is offered, is preferable to a
named-perils policy, in which specific risks are covered. In an
all-risk policy, every eventuality is covered, except for
specifically cited exclusions. The all-risk policy minimizes the
possibility that some problem won’t be covered and also
minimizes the possibilities of overlapping and unnecessary
coverage.
Among the risks that may be covered in a business owner’s
policy are:
•
•
•
•
•
•

Fire
Flooding
Other sources of property damage
Theft
Bodily injury
Business interruption for specified reasons, with
exceptions specified

PRODUCT LIABILITY
This type of insurance, which may be obtained at additional
cost, may be a necessity if you sell a product that has the
potential to injure a user. Even if you did not design,
manufacture or distribute the product, if you sell it and it injures
a user, you may have legal liability that should be covered.
COMMERCIAL INSURANCE
A commercial insurance policy may be required if your
business is larger and more complex than a simple
single-owner or partnership retail operation, or is a
service-oriented business or professional practice. A
professional practice may require malpractice insurance,
which is covered below. Sectors whose businesses may
require a commercial insurance policy include manufacturing,
26
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restaurants and commercial real estate. A commercial policy
is typically more expensive than a business owner’s policy, but
the risks are correspondingly higher and potentially more
costly to the underwriter, the insurance company which issues
the policy.
As a complement to business owner’s insurance, a
comprehensive homeowner’s policy is also a necessity, both
for home-based from the insured home. Some policies
covering loss or theft may exclude certain properties, such as
art, antiques, collectibles, jewelry and laptop computers. Items
such as these may require special coverage, especially if their
value is high.
An important risk not covered in a homeowner’s policy is
claims related to a business conducted in the residence. A
customer or client, who comes to your home, or a business
vendor making a delivery, may be injured on your premises,
and the claim arising from that injury would not be covered.
CYBER INSURANCE
In response to beefed up security at larger companies, cyber
thieves are focusing their efforts on small and medium-sized
businesses. Cyber insurance can be especially important for
small-business owners because of the rising costs of
recovering from a cyber attack. Cyber insurance coverage
may include indemnity for customer damages, the cost of the
investigation, including the IT forensic examiners, fees for a
public relations firm to address negative publicity regarding
the breach, lawyers’ fees, customer identity theft monitoring
fees, and regulatory fines and penalties. In addition, if your
business is interrupted due to a data breach or other attack, a
cyber insurance policy can cover your lost revenue.
VEHICLE INSURANCE
If you or your employees use an automobile for business
purposes, it’s important that you insure them with a business
vehicle insurance policy. According to the Insurance
Information Institute, a personal policy will not provide
coverage for a vehicle owned by your business, or for a
vehicle used primarily in the business, whether it belongs to
you or your employee. Even if you only use the vehicle
occasionally for business purposes, and you or an employee
cause a serious accident, the personal policy won’t have the
same liability coverage you can get from a business vehicle
policy, which leaves your business open to a lawsuit. Fully
insuring all vehicles used for business purposes can help
protect your company from liability in case you or an employee
causes an accident that result in damages.

Cyber insurance can
be especially
important for small-business
owners because of the
rising costs of recovering
from a cyber attack.
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GET THAT
DOMESTIC
PACKAGE
Written by: Fiona Osama

Kelvin still has memories of his mobile phone, one he
had just bought a few months to Christmas holidays.
Thanks to a few minutes’ nap in the bus on the way
home, someone took his precious phone. He is now
reduced to using one that only allows him to make and
receive calls and this doesn’t impress him, since, well it
is nothing technology can boast about. If he had a
Domestic Package (DP), within a few days, he would be
holding an exact replica of his phone. So what is a DP
and how helpful is it?
WHAT IS DOMESTIC PACKAGE?
Domestic Package refers to an insurance cover that is
comprehensive, tailor made and affordable that enables
home owners and tenants to enjoy the benefits of
several policies in a single package.
Let us first understand what a home insurance cover
otherwise known as a domestic package is. Home
insurance cover refers to that insurance cover that
protects the policy holder from interruptions with use of
the home and all its contents. It benefits both landlords
and tenants.
What exactly is covered? For instance, if Kelvin had
bought a DP, then the below would have been covered
• His house
• His personal belongings permanently in the house and
those that he moves with.
• His Clothes, utensils among others
WHY IS THIS COVER SO IMPORTANT?
For peace of mind. With this policy, all the risks that one
can be exposed to owning certain items are highly
managed. Furthermore, policy holders enjoy stability
that would otherwise have been distorted with just a loss
of one or more things.
For premiums as little as 3k and as high as 19k, Kelvin
could have been reinstated to that position he was
enjoying for the use of his phone. Premiums here are a
percentage of the value of items inside the home plus
those that one moves with. Despite the rise in petty
crimes that account for more than 75% of loss of
gadgets, the uptake of this product is still wanting. Did
you know that AAR Insurance offers this product? Visit
us today for a quote, pay up and live life worry free.
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For peace of mind. With this
policy, all the risks that one can
be exposed to owning certain
items are highly managed.
Furthermore, policy holders enjoy
stability that would otherwise
have been distorted with just a
loss of one or more things.
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MOVE TO DIGITAL:
SERVICE AT THE PALM
OF YOUR HANDS
Written by: Fatma Said

Digital technologies are fundamentally changing how
businesses across all industries operate and serve their
customers. With the high level of internet penetration and
uptake of smart phones, consumers are more
empowered and need services in a matter of minutes.
Consumers have more complex needs and are more
knowledgeable about their choices than ever before.
They want personalized offerings and tailored
communications to lure them into a purchase.
Insurance is not a business of selling policies or claim
settlements, but rather a creator of “peace of mind” at
every moment of the client’s lives. Thus, all the client
needs is a flexible, reliable and efficient service at the
point of need. Technology will certainly power the next
phase of innovation in health and insurance and set the
stage for a wave of disruption in financial services.
Technology is also transforming health delivery systems
by empowering people with information on disease
diagnosis and treatment. Many health facilities run on
digital systems.

M-TIBA will replace the smart cards that the AAR clients
have been using to access treatment, thus customers will
no longer have to walk around with a medical card since
all they require is a mobile phone to access service. The
launch of the service was successful following a
partnership between AAR Insurance Kenya & Carepay,
the developer and administrators of the MTIBA platform.
END TO END ONLINE PURCHASE OF POLICY

AAR Insurance has developed
an end to end purchase portal for
AAR clients.
Clients can purchase Travel
insurance and Personal Accident
cover from the comfort of their
homes or during transit.

AAR Insurance has developed an end to end purchase
portal for AAR clients. Clients can purchase Travel
insurance and Personal Accident cover from the comfort
of their homes or during transit.
All clients need to do is fill in the application form, get a
quote and pay via mobile money or card to access the
policy letter. The whole process takes less than 10
minutes.
This move comes to grapple with low uptake as the
industry increasingly turns to technology as a distribution
channel.

With this understanding of the ever-evolving client needs
and digital environment, AAR Insurance has embarked
on a digital transformation journey, to ensure it offers a
delightful customer experience at all touch points.

To access the portals visit
www. aar-insurance.ke/ke

MTIBA PLATFORM

Digital technologies are giving rise to ecosystems that
could allow insurers to extend their reach or to partner
with companies in other industries. Underwriters such as
AAR Insurance have an opportunity to differentiate
themselves by providing an excellent customer
experience across multiple points of contact. At the same
time, shareholders also expect to earn their fair share of
the digital dividend.

My final say,
First Name

AAR Insurance has partnered with MTIBA for a first of its
kind revolution in the management of medical claims
through mobile phone. M-TIBA is a platform that
empowers customers to manage their medical expenses
using their mobile phones.

30

AAR NEWSLETTER 2020

Last Name

User Name

Email

City

Address

Phone Number

CREATE ACCOUNT

AAR NEWSLETTER 2020

31

E V E N T S & U P DAT E

E V E N T S & U P DAT E

EVENTS & UPDATES

EVENTS AND UPDATES

2019 AT A GLANCE

2019 AT A GLANCE

Staff cooking a meal during a cook off session

Staff learning how to prepare different meals

Caroline Nekesa, Head of customer service officiating customer service week 2019 by cutting a cake

Wilfred Mutuku commissioning construction of a sanitation
block as a CSR activity
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Staff attending Sleep Therapy lesson

Gerishon Mwangi planting a tree during a tree planting activity
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Customer service team posing, for a photo after receiving Valentine Roses

VALENTINE'S DAY;
SPREADING THE LOVE

What is Valentine's Day? Valentine's Day is an annual festival to
celebrate romantic love, friendship and admiration. Every year on
14 February people celebrate this day by sending messages of
What is Valentine's Day? Valentine's Day is an annual festival to
love and affection to partners, family and friends.
celebrate romantic love, friendship and admiration. Every year on
14 February people celebrate this day by sending messages of
love and affection to partners, family and friends.

THE EARLY HISTORY
OF VALENTINE'S DAY
Valentine's Day is named after Saint Valentine, a
Catholic priest who lived in Rome in the 3rd Century.
There are many stories about St Valentine and over time
these stories grew into the legend we know today.
At the time of Valentine's life, many Romans were
converting to Christianity, but the Emperor Claudius II
was a pagan and created strict laws about what
Christians were allowed to do. Claudius believed that
Roman soldiers should be completely devoted to Rome
and therefore passed a law preventing them from
marrying.

St Valentine began to marry these soldiers in secret
Christian ceremonies and this was the beginning of his
reputation for believing in the importance of love.
Eventually, Valentine was found out and jailed for his
crimes against Claudius. While imprisoned, Valentine
cared for his fellow prisoners and also his jailor's blind
daughter. Legend has it that Valentine cured the girl's
blindness and that his final act before being executed
was to write her a love message signed ‘from your
Valentine'. Valentine was executed on 14 February in the
year 270.

Elizabeth Gitau surprised by Eric Mwangi

Grace Mathu, receiving
a flower from Gerald Irungu
on Valentines Day.

This year AAR Insurance chose to spread the love to the
staff and celebrate them for their good work and
commitment to serving clients better. Chocolate bars and
rose flowers came handy to demonstrate the action, as
the word goes “action speaks louder than words”.

Sarah Warutere receiving a rose from Frankline Muhanji
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Martha Kagwirya posing for a photo during beyond Zero Marathon

BEYOND ZERO
MARATHON

AAR Insurance branding at the Beyond Zero Marathon
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The Beyond Zero Marathon is an initiative
launched by Kenya's First Lady, Margaret Gakuo
Kenyatta. Its goals are to improve maternal and
child health in Kenya, and to reduce new HIV
infections among children. Many international
organizations have joined Kenyatta and the
Kenyan government in supporting Beyond Zero
Marathon, and this year AAR Insurance was not
left behind either.
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STRONGER WOMEN BUILD STRONGER
NATIONS; INTERNATIONAL WOMENS' DAY

STRONGER WOMEN BUILD STRONGER
NATIONS; INTERNATIONAL WOMENS' DAY

International Women's Day is celebrated every year on 8th March. It is a global day celebrating the social, economic,
cultural and political achievements of women. The day also marks a call to action for accelerating gender parity.
To commemorate the day, True Love Magazine had organized a half day CEO workshop which our GCEO Ms. Caroline
Munene was one of the speakers to discuss influence among C suite female executives and saw the female managers
from different departments attend the workshop.

AAR Insurance Managers posing for a photo at the True Love
Magazine event at the Norfolk Hotel on International
womens day.

Grace Mathu & Ann Nganga during the True Love Magazine
event at Norfolk Hotel on International womens day.

AAR Insurance GCEO, Carol Munene giving a speech during True
Love Magazine event at Norfolk Hotel on International womens day.

Carolyne Nekesa, PR Marketing Manager at the True Love
Magazine event at Norfolk Hotel on International womens day
AAR Insurance Managers tosing to Celebrate International womens day
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ECHO NETWORK AFRICA
(ENA) COOK OFF
Echo Network Africa was founded in 1982 as a woman led, women serving development institution that works with other
OLNHPLQGHGVWDNHKROGHUVWRHPSRZHUSRVLWLRQDQGDGYRFDWHIRUZRPHQZLWKVSHFLߔFIRFXVRQ\RXQJZRPHQZRPHQZLWK
disabilities and women from marginalized communities.
ENA held this year’s first Golf tournament at the Royal Club in Nairobi that saw our sales team and Relationship Managers
set an activation booth at the event and engage our current and prospects clients’ .The team also had a chance to
participate in an organized cook off section that saw our team emerge winners.

AAR Insurance team participate in a cookoff competition

Esther Kamande receiving an award

Norah Nyambeki & Esther Kamande posing
for a photo after receiving an award as
the cookoff competition winners
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AAR Insurance team at a Sales Booth display
during the royal golf tournament

DEFINING
HEALTH
IN THE
21ST CENTURY
AAR NEWSLETTER 2020
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DEFINING
HEALTH
IN THE 21ST
CENTURY
Dr. Nturibi

1st September 2019 Today I met a 45-year-old lady who
Iempathized with. Back in 2017, she was diagnosed to have
hypertension (high blood pressure) requiring treatment. At the
time her cholesterol level was normal. Her annual medical
check-up in 2018 also had a normal cholesterol. Today she is
seated with me because her routine 2019 tests have picked up
the “likelihood” of diabetes.
To add insult to injury, she now has elevated cholesterol. The
doctor (I am also a doctor but dealing in something different;
details below) is now recommending medication for
cholesterol and possibly for diabetes. She was visibly broken,
and asked me a simple but profound question, “Doc, I am the
one at home pushing my teenage daughters and my husband
to be ‘healthy’, yet here I am, the only one in my house with
these diseases. I have been faithfully coming for treatment for
the last 3 years, surely, what more can I do?”.
This beautiful young lady represents a growing majority of our
people. As if out of some mystical dark pit, lifestyle diseases
are creeping into more and more of our lives, and no one
seems to understand why.
As is common, our clients imagine that the medical enterprise
has solutions for this challenge. The reality is very different.
We spend more and more money on “treatment”, without
understanding that it is merely management. We work hard to
earn money to afford private insurance and hospitals, or worst
case, NHIF, not realizing that the costs of managing these
conditions cannot be adequately met by any insurance cover.
Not to mention the actual burden of disease.
My name is Dr. Dennis Nturibi, and I have an undying passion
for Lifestyle Medicine. This is the evidence-based practice of
health promotion and disease prevention through structured
lifestyle intervention approaches.
When I started my work 10 years ago, I imagined that I would
be working with healthy people, who wanted to stay healthy.
The reality has been shockingly different. I have frequently
been called upon to see terminal patients hoping for a miracle.
Our consistent search for miracle cures, magic pills, and
wonder drugs/foods is nothing new. This is the reason that
those who are healthy do not want to invest any significant
amount of timeor resources to stay that way. We tend to wait
to get ill, and then look for short-cuts.
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Confounding all this is the widespread underestimation of the
impact a poor diet can have on our health. The other side of
the same coin is the high ignorance levels of the healing
properties of an ideal diet. I had a very frank discussion with
the lady seated in front of me. She was sent to me for lifestyle
counselling by her doctor, who believes that she can fight her
diseases with structured lifestyle change. Over the last 10
years, I have seen patients much worse than her achieve
unimagined success through building health-promoting habits.
This work is difficult, tedious, and un-sexy, but it works. Like
one client put it, “I would rather be dead than go back to where
I used to be!”
In simple terms, lifestyle change encompasses the following
areas:
•
•
•
•
•

Ideal nutrition
Adequate rest & sleep
Adequate physical activity
Mental health
Stopping harmful habits such as tobacco use & excessive
alcohol use
• Healthy sexuality
Diseases that have been proven to benefit from lifestyle
intervention include endocrine diseases such as obesity and
diabetes, circulatory diseases such as hypertension (high
blood pressure), coronary heart disease, erectile dysfunction,
hearing and vision loss and cognitive impairment such as
dementia, gastrointestinal conditions such as chronic
constipation, gastritis, diverticular disease, ulcerative colitis
and others.
Overall, modifiable lifestyle diseases and conditions include a
list of almost fifty (50) unique medical conditions.
I desire to see our community, both the medical professionals
and their clients begin to understand that the power to attain
great health is theirs to exercise. A proactive approach is the
only way we shall afford to stave off the rising epidemic of
lifestyle conditions. If we do not do this, I, unfortunately, see a
generation that will be crying out in the streets for healing and
a crippled health care infrastructure.

The reality has been shockingly
diﬀerent. I have frequently
been called upon to see terminal
patients hoping for a miracle.
Our consistent search for miracle
cures, magic pills, and wonder
drugs/foods is nothing new.
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CORONAVIRUS 2019
THE WHAT, HOW & WHY
Coronavirus disease (COVID-19) is an infectious disease caused by a newly discovered coronavirus.
Where did the virus originate?
Chinese health authorities are still trying to determine the origin of the virus, which they say likely
came from a seafood market in Wuhan, China where wildlife was also traded illegally.
On February 7, Chinese researchers said the virus could have spread from an infected animal
species to humans through illegally-trafficked pangolins, which are prized in Asia for food and
medicine.
Scientists have pointed to either bats or snakes as possible sources of the virus.
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CAUSE, PREVENTION
AND TREATMENT

CORONAVIRUS: A TIMELINE

As you touch people, surfaces and objects throughout the
day, you accumulate germs on your hands. You can infect
yourself with these germs by touching your eyes, nose or
mouth.
DEC 31

JAN 7

JAN 11

JAN 13

China alerts
WHO to several
pneumonia cases

France confirms
Europe’s first case

China announces
first death

WHO reports case in
Thailand, the first
outside China

FEB 7

FEB 2

JAN 30

Chinese doctor &
whistleblower Li
Wenliang dies

First death outside
China recorded in
the Philippines

WHO declares
outbreak a global
health emergency

Feb 11

Feb 14

WHO names
virus COVID-19

Egypt confirms
Africa’s first case

What are the symptoms?
According to the WHO, signs of infection include fever,
cough, and shortness of breath and breathing
difficulties.
In more severe cases, it can lead to pneumonia,
multiple organ failure and even death. Current
estimates of the incubation period - the time between
infection and the onset of symptoms - range from one
to 14 days. Most infected people show symptoms
within five to six days.
However, infected patients can also be asymptomatic,
meaning they do not display any symptoms despite
having the virus in their systems.
Where have cases been reported?
Since March 16, more cases were registered outside
mainland China than inside, marking a new milestone
in the spread of the global pandemic.
Deaths have been reported in several countries, with
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To protect yourself, wash your hands often with soap and
water for at least 20 seconds. If soap and water aren't
available, use an alcohol-based hand sanitizer with at
least 60% alcohol.

• Avoid touching your eyes, nose and mouth if your hands
aren't clean.
• Avoid sharing dishes, glasses, bedding and other
household items if you're sick.
• Clean and disinfect surfaces you often touch on a daily
basis.
• Stay home from work, school and public areas if you're
sick, unless you're going to get medical care. Avoid
taking public transportation if you're sick.

Although there is no vaccine available to prevent infection
with the new coronavirus, you can take steps to reduce
your risk of infection. WHO and CDC recommend
following these precautions for avoiding COVID-19:

CDC doesn't recommend that healthy people wear a face
mask to protect themselves from respiratory illnesses,
including COVID-19. Only wear a mask if a health care
provider tells you to do so.

• Avoid large events and mass gatherings.
• Avoid close contact (about 6 feet) with anyone who is
sick or has symptoms.
• Keep distance between yourself and others if
COVID-19 is spreading in your community, especially if
you have a higher risk of serious illness.
• Wash your hands often with soap and water for at least
20 seconds, or use an alcohol-based hand sanitizer that
contains at least 60% alcohol.
• Cover your mouth and nose with your elbow or a tissue
when you cough or sneeze. Throw away the used
tissue.

WHO also recommends that you:
• Avoid eating raw or undercooked meat or animal
organs.
• Avoid contact with live animals and surfaces they may
have touched if you're visiting live markets in areas
that have recently had new coronavirus cases.
Change in the wake of COVID-19-by Caroline Munene 1st
Article

Bahrain recording the first fatality in the Gulf on Monday.
The virus has spread from China all around the world,
prompting the WHO to designate the COVID-19
outbreak as a pandemic.
Human-to-human transmissions became evident after
cases were recorded with no apparent link to China.
What is being done to stop it from spreading?
Scientists around the globe are racing to develop a
vaccine but have warned it is not likely one will be
available for mass distribution before 2021. Meanwhile,
Chinese authorities have effectively sealed off Wuhan
and placed restrictions on travel to and from several
other cities, affecting some 60 million people. Other
countries have since followed suit with total lockdowns,
closing schools, restaurants, bars, and sports clubs, and
also issuing mandatory work-from-home decrees.
International airlines have cancelled flights the world
over. Some countries have banned non-citizens from
entering their territories, and several more have
evacuated their citizens from abroad.

WET HANDS

USE SOAP

RUB HANDS
PALM TO PALM

LATHER THE
BACKS OF
YOUR HANDS

SCRUB BETWEEN
YOUR FINGERS

RUB THE BACKS
OF FINGERS ON THE
OPPOSING PALMS

DRY WITH A
SINGLE USE TOWEL

YOUR HANDS
ARE CLEAN
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OVERVIEW OF GLOBAL OUTBREAKS
IN THE RECENT YEARS
GLOBAL OUTBREAKS WORST EPIDEMICS
IN RECENT HISTORY
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ONGOING
2019

2012

2013

2009

COUNTRY OF ORIGIN

COUNTRY OF ORIGIN

COUNTRY OF ORIGIN

COUNTRY OF ORIGIN

SAUDI ARABIA

CHINA

US & MEXICO

GLOBAL

CHINA

INFECTED

INFECTED

INFECTED

INFECTED

INFECTED

COUNTRY OF ORIGIN

2,494

33,687

496

-1billion

156,000+**

DEATHS

DEATHS

DEATHS

DEATHS

DEATHS

858

14,693

FATALITY%

FATALITY%

123,000
-203,000

290,000
-60,000
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35

39
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FATALITY%
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Below 0.01

Below 0.01
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BOOK REVIEW
Book review outliers
a story of success by
Malcom Gladwell
Written by: Jane Makumi

With over 1.6 million copies sold, Malcolm Gladwell, a
maestro at extracting fascinating stories out of boring
research takes us on an intellectual journey through the
world of “outliers”- an “outlier” is anyone or anything that
lies far outside the normal range.
Outliers deals with exceptional people, especially those
who
operate at the extreme outer edge of what is
conventionally
normal. On this book Gladwell takes on a journey on
why and how highachievers are different.
With cherry picked cases to illustrate his points,
Gladwell notes “success is not exceptional or
mysterious. It is grounded in a web of advantages and
inheritances, some deserved, some not, some earned,
some just plain lucky but all critical to making them who
they are”.
His answer is that we pay too much attention to what
successful people are like, and too little attention to
where they are from that is, their culture, their family,
their generation, and the experiences of their
upbringing. Here are some of the guides that get from
the book: 10,000 Hour Rule: Practice makes Perfect
Complete mastery of any skill needs deliberate practice
and to become a certified outlier, maybe even more.
Throughout the book Gladwell repeatedly mentions the
“10,000 - Hour Rule” and took it mainstream, claiming
that the key to achieving world-class expertise in any
skill, is, to a large extent, a matter of practicing it the
correct way, for a total of around 10,000 hours (which is
about a year and two months of 24-hour days).
He attributes the exceptional performance of prodigies
like Bill Gates, Wolfgang Mozart and The Beatles to
their spending thousands of hours finessing their skills.
Gates achieved the 10,000-Hour Rule when he gained
access to a high school computer in 1968 at the age of
13, and spent 10,000 hours consistently programming
on it.
The Beatles performed live in over 1,200 times from
1960 to 1964, amassing more than 10,000 hours of
playing time, therefore meeting the 10,000-Hour Rule
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and the end result is what we know them best for-being
the most influential rock band of all time.
From his perspective, it takes overly more than innate
talent to be an outlier. Complete mastery of any skill
needs deliberate practice and to become a certified
outlier, maybe even more.
Opportunity and the Mathew Effect: Chances and
Circumstances Outliers naturally work hard, are
intrinsically motivated and for some, their individual
characteristics is the icing on cake. However, the
competitive advantage that makes them stand out is
access to some opportunities that their competitors do
not get. From his illustration of the Canadian elite
professional hockey players, there is a persistent
resounding theme of harnessing opportunity just in time.
A random roster was analyzed and the findings were the
most successful players were born in the first three
months of the year instead of the last three. This made
them achieve the next age bracket earlier than other
children born later in the year. The reason behind this is
that since youth hockey leagues determine eligibility by
calendar year, children born on January 1 play in the
same league as those born on December 31st in the
same year, They were thus selected to play in senior
teams earlier than their competitors due to having
achieved the cut-off age earlier.
Thus, by being born at the right time, they had access to
opportunities their peers did not, which eventually made
them outliers. Closely intertwined with opportunity is the
Matthew Effect.
The phenomenon in which “the rich get richer and the
poor get poorer” is dubbed “accumulative advantage” by
Gladwell, while sociologist Robert K. Merton calls it “the
Matthew Effect”, derived from the Gospel of Matthew
25;29: “For whoever has will be given more, and they
will have an abundance. Whoever does not have, even
what they have will be taken from them”. The Mathew
Effect proposes the notion that those who have more
have an advantage to acquire more.
Environment Gladwell here introduces the Roseto

mystery, he says “The values of the environment we
inhabit and the people we surround ourselves with, has
a profound effect on who we are in our pursuit of being
outliers.”

success and IQ has been studied in depth over the
years. Gladwell out rightly challenges the widely known
assumption that people who have a high IQ are likely
tobe more successful than those with a lower one.

The residents of the small aforementioned town in Italy,
Roseto, populated by immigrants had unusually very
low death rates. The primary cause of death for the
residents of Roseto was simply old age.

He examines child prodigies who had high IQ and
disappointingly noted quite a fraction did not really excel
as per the courses chartered in life for them-they were
fashioned to be Nobel laureates, great artists, policy
makers and professors. They became seemingly
average and settled in ordinary professions. A
heartbreaking anecdote is told of Christopher Langan,
who despite having a 1Q of 195 (Gladwell claims that
Einstein’s was 150), ended up on a horse farm in Rural
Missouri. Gladwell points out that Langan did not reach
a high level of success because of the dysfunctional
environment in which he grew up. With no one in
Langan’s life and nothing in his background to help him
take advantage of his exceptional gifts, he had to find
success by himself and fell short.

Survey results conducted by a physician and a
sociologist revealed that there were no suicides, no
alcoholism, no drug addiction and very little crime in the
town. They also did not have anyone on welfare and
cases of peptic ulcers were unheard of.
All of this was very much outside the norm, making
Roseto an outlier -a place that lay outside everyday
experience, where the normal rules did not apply.
The residents were healthy not because they made
deliberate efforts to improve their wellness in terms of
exercise, had exceptional genes, or observed specific
dietary patterns but because they lived in a supportive
environment surrounded by their close friends and
family members. The sole aspect of communism and
togetherness contributed greatly to the long life spans of
the residents.

Many a times, we are overly harsh on ourselves since
we did not get the best grades in school nor achieved or
exhibited anything society deems star worthy, we fail to
employ creative thinking, which super cedes having a
high IQ any day. Beside innate intelligence, other
factors have an effect on success.

A key take out from this is we have to appreciate the
idea that community and support mechanism plays a
major role in being an Outlier. The values of the
environment we inhabit and the people we surround
ourselves with, has a profound effect on who we are in
our pursuit of being outliers.

A lot of raw talent remains uncultivated and ultimately
lost because we cling to outmoded ideas of what
success looks like and what is required to achieve it. In
conclusion, Malcom Gladwell notes that the outlier in
the end is not an outlier at all. Quite an oxymoron. “No
one—not rock stars, not professional athletes, not
software billionaires, and not even geniuses—ever
makes it alone”, writes Gladwell.

We should be keen to choose spaces that mould us
wholly and challenge us to be better version of
ourselves; moreover, being surrounded with positive
and healthy people directly influences our drive to
succeed.
IQ-The trouble with Geniuses
The playing field might not be level, but everyone who is
willing to put in the work has a legitimate shot at
enjoying success in life the relationship between

Just when you think you have what it takes to succeed
and stand out, you will need something more solid. The
playing field might not be level, but everyone who is
willing to put in the work has a legitimate shot at
enjoying success in life. There are alot more variables
involved in an individual’s success than society cares to
admit. As we endeavour on our journey to success, we
need to know that we have to put in the hours, choose
an environment to thrive in and develop a
self-determination.
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ENTERTAINMENT
IT’S JOKE TIME
Q: What types of jokes are allowed during quarantine?
A: Inside jokes!
Q: You know what they're saying about 2020?
A: It went viral before anyone thought it would!

ENTERTAINMENT
VEGETABLES - WORD SEARCH
Don’t be a couch potato. Find all the hidden words and go do something outside. The
words in this word search are hidden across, down and diagonally, with no backwards

THE BEST PATIENTS

L

Three doctors are discussing which types of patients they prefer.

G R E E N P E P P E R S G O E

Doctor Martin says: ‘I prefer librarians. All their organs are alphabetized.’

B

P A S E O K R A W T

Doctor Flower says: ‘I prefer mathematicians. All their organs are numbered.’

S

B O S P I

Doctor Solomon says: ‘I prefer lawyers. They’re gutless, heartless, brainless, spineless,
and their heads and rear-ends are interchangeable.’

R S C T P H O C O A R D I

O P

L

N T

O A A O B H N I

E T

S

E

C I

M O T R A E S I

C L

O A

T

N H A K T O A H E I

O T

D N

T

C W T A U U I

D N P

RULE OF LAW
Me: I’m not saying a word without my lawyer present.
Cop: You are the lawyer.
Me: Exactly, so where’s my present?

I

C E L

E R Y C A B B A

S C R G

N A C H O O A

G U T

G E

U G
L

T

TONGUE TWISTERS CORNER

U A L

O K R C U C U M B E

R T

• How much wood would a woodchuck chuck if a woodchuck could chuck wood?

C R B E A N S E A D S A E

N O

• Peter Piper picked a peck of pickled peppers. How many pickled peppers did Peter Piper pick?

E

A

• Can you can a can as a canner can can a can?

O O W N E P P U M P K I

• Frivolously fanciful Fannie fried fresh ﬁsh furiously
• A loyal warrior will rarely worry why we rule.
• A pessimistic pest exists amidst us.
• Drew Dodd's dad's dog's dead.
• Which witch switched the Swiss wristwatches?
• She sells seashells by the seashore.
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R F

S L

I

T E I

S

E T

ASPARAGUS
BEANS
BEET
BROCCOLI
CABBAGE

I

C A O E S T I

R

N S

I

A S E B R O C C O L

I

C A U L I
CARROT
CAULIFLOWER
CELERY
CORN
CUCUMBER

F L

EGGPLANT
GREENPEPPER
KALE
LETTUCE
OKRA

O W E
ONION
PEAS
POTATO
PUMPKINS
RADISH

R T
SPINACH
TOMATOES
TURNIPS
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